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THETIES
THAT BIND

Today's second-generation
promoters get it easy. But then

on, it'’s hard—they have to fight
old business values inside and a

doubting public outside
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IF THE ONGOING GLOBAL FINANCIAL CRISIS
had not busted India’s real estate party, B Teja Raju, ™ —
elder son of disgraced Satyam Computer Services promoter B Rama]mga

Raju, may well have been feted as a young and dynamic second-genera-
tion entrepreneur-promoter. As Vice-Chairman of the Raju family-owned
Maytas Infrastructure, the 30-something Teja Raju was charting a new
course for the family’s traditional real estate and construction business with
a metro railway project, airports, seaports and industrial construction.

Maytas’ role in triggering the collapse of Satyam
is now well-documented. And, Teja Raju is sud-
denly a young scion in the spotlight for all the
Wrong reasons.

Corporate India is dotted with companies that
are family-owned. Father to son—or daughter in
fewer instances—has been the succession path
for decades. Notable examples of young scions
who have come into their own as business lead-
ers include Kumar Mangalam Birla, Chairman
of the $28 billion Aditya Birla Group, Gautam
Thapar, Chairman of the $3 billion Avantha Group,

Prashant Ruia, Director, Essar Group, Rajiv Bajaj,
Managing Director of Bajaj Auto, and, of course,
the brothers Ambani, Mukesh and Anil, who now
straddle their respective mammoth Reliance em-
pires. Yet, despite the success that these men have
seen, they and successive generations will now
find it tough to shake off the stigma that Satyam
has cast on family-owned enterprises.

Credibility Crisis
Post-Satyam, the small shareholder’s perception
of family-owned businesses in India will never be






