Flexi Workspaces Are the New Hotspots

Rental companies make a pile
as businesses ook to cut real
estate costs; serviced office
spacemodel indemand too
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Flexible workspace providers are recording
huge demand as their clients ook to save on
real estate costs and maximise rescurce utili-
sdation inanuncertaineconomic scenario

“Companies are not able to make a concrete
business judgement for the future. Based on
the present business, they do notwant totake
a risk in acquiring large spaces,” savs Renu
Kakkar, VP Apesjay Surrendra Group.

The workspace providers rent out office
spaces Lo companies, entreprensurs and indi-
viduals. Global workspace provider Regus, as
wellas local plaverssuch as Apeejav Business
Centres and DBES Office Business Centres re-
corded a hugeincreass in clients over the pasi
vear Real estate consultantCushiman & Walke-

field too has seenup toa 20% increase in the
number of companies asking for feasibility
studies on moving o a flexible worlispace in
the past two to three vears, [t is currently ad-
vising a few large information technology
firms, two to three pharmaceutical compa-
niezand an FMCG majoronimplementing the
Nexible workspace option.

While REegus has seen its clients list grow

ol in the past 12 months to 8000, Apesjay

siness Centre hasseen it grow by 80, DES
Office Business Cenire declined to share a
specific number. Their clients include big
companies such as Nokia, Apple, Elackberry,
American Express, Morgan Stanley to mid-
sized firms and even start-ups.

Flexible workspace prowviders give space on
rent for the entire floo ailding cr a portion of
i floor based on the need on an hourly, monthly
o vearly basis at a prefixed fee, Tyvpically, they
are approached by companiesthat don'twant fo
spend all their money on buying a property or
ol committing to a long-term rental package
cver anumberof vears, addingutility telecoms,
maintenance and digital bills in the process,

The companies gain a ready-io-use of fice wiih
a prestigions address ina prominent business
area, with the fexibilitytoscale up ordown. The
average usage of such space is betwesn s=ven

and 12 months “We're working with MMNCs that
have a team of twoin India thatare using Begus
as a ‘toe in the water” to see if their business
wiotlld be viable here,” says Madhusudan Tha-
kur regional vice president, Regus, South Asia.

The package includes a Business World cand
that will provide the team with of fice space in
many locations around the world within the
Repgus network, adds Thalkur Begus is adding
five new centres that are current Iy under con-
astruction in India, and plans to ke the total
tally o d7 by 2014,

Companies are also getting access (o the ser-
vieed office space model, wherein the v pay on-

Iy for thefacility they reallv needd.

Berviced office spaces, which are shared by
several companies, make sense forfirms that
are just startingup usinesses aswell asestab-
lished players exploring cautious expansion
into new ierritories, sayvs Santhosh Kumar,
CEGQ. operations, Jones Lang LaSalle India.

Muchol thisgrowthiscomingdue tocompa-
nies” new approach to working, Global re-
search findings suggest a shiflt towarids fexi-
ble working: 80% of companies worldwide
siate thatflexible working policies atiract ani
retain skilled staff, and 81% of all companies
now offer part of theirworkforce someformof
lexible working, MWearly @l of emplovess
zay [lexible working offers better work-life
balance, aceording o a Begus Study

“We can foresee {lexible working as an in-
creasing norm in ndia because of it=sunigque
demographic siruciure, its vounger work-
foree and ifs dominating presence in servios-
oriented economy. Most non-manufacturing
units are likely to move towards a mobile of-
fice or a comwvenient place, where emplovess
have o commute lesser and flexibility in
terms of working hours especially in the giv-
en stateol infrastructurs,” savs Thalur.
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